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Mentimeter Poll 1

Does your library have a social media policy?

Menti.com Code 5636 2559
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Introduction to Policies

* What is a social media policy?
A set of requirements, guidelines or instructions on running a social
media account
« Policies can have a mandated list of rules that must be followed or
can be suggestions for best practices.
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What Policies Already Exist?

Does your institution have a Social Media Policy?
« External Policies

« Academic Libraries may have a social media policy for the main university,
not just the library

« Likewise, firm libraries may have a policy for the entire firm
« Internal Policies

+ On their own or in addition to institutional policies

* There may be a social media policy for just the law library

 Or for academic libraries, there may be a policy for the campus libraries that
the law library is added to or part of
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Making Your Own Policy

When to make your own policy:

* When you run any social media account
= Even if you are the only one managing the account

= Social media policies guide day-to-day decisions and help your page
succeed

Your policy might include:
= What accounts to follow
= When to repost content
= Consistent branding
= Types of posts

NOWLEDGE NETWORK™
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Policies Can Make the Job Easier

Importance of Policies
*  Framework to help build your content

Maintains the visual appearance of your content

— Help patrons find and recognize your content on their feed
* Guidance for:

— How to handle a crisis
— Setting up your account
— When and when not to comment
* Access to institutional resources
— |cons, content, and software/apps to help build your page

NOWLEDGE NETWORK™
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Brand Kits

Allows your design to be
consistent with other institutional
accounts
Usually contain:
— Primary and secondary colors
— Logos and stock images
— Fonts
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Collecting Social Media Materials

Content = what you see when you visit a social media site (photos,
videos, text, and/or infographics)

Content should be:
— Collected
— Organized
— Developed for design (Canva, CapCut, text added, etc.)
— Posted/scheduled to be posted
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Collecting Content

« Stay open to ideas
« Talk with others
« Separate personal and professional on devices
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Organizing Content

« Keep content shareable
« Google Drive
* OneDrive
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Designing Posts

« Canva
* Provides templates for posts to different platforms
« Stores brand kits
* Organizes posts
* Schedules posts across different platforms

* Adobe Express
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So You Want to Make Video

Think about content and where you are posting the video

« Each platform has its own requirements and styles

« Overall, social media videos are quick and dynamic
Depending on the platform, they can be fun or less formal
— Instagram

* Videos must be 1 %2 minutes (around 200 words)
— TikTok

* Videos can be up to 10 minutes but realistically less than 3 minutes
— Long-form platforms like YouTube

« Videos can be as long as you need them to be

« Better for tutorials or trainings
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Filming 101
* Filming can be done on 3
most phones ;
» Lavalier Mic for best sound
quality
* Look for places to film with
good lighting to
enhance video
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Editing Video

Editing can be done with free or paid software

» Capcut (free), Camtasia (paid), Premiere (paid)

For a two-minute video expect 30 minutes to a couple of hours of editing
Tools to help speed up process like scripting or teleprompters

— Capcut, Parrot
Captions

— Captions are necessary for accessibility but are time-consuming

— Most video editing software will have auto-captioning but will always
need to proofread
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Posting/Scheduling Posts

* Meta planner for Insta and Facebook
« Canva Content Planner (Premium Account)
*  Social Media Managers
» Buffer
* Hootsuite
* Fedica
*  Good old-fashioned calendar
« Add content to your outlook calendar as attachments
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Mentimeter Poll 2

What social media platforms, if any, does your library already
have accounts on?

Menti.com Code 5636 2559

#AALL24 NOWLEDGE NETWORK"

How Do You Choose a Platform?

*  Who are your library patrons, and what platforms are they actually
using?
« Students
« Members of the public/Consumers/Customers
* Lawyers
*  What are your goals?
« Do you want to advertise your services? Have a place for your hours?

Showcase scholarship or events?
= Each platform is suited for a different purpose
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Deciding Your Platforms

* Students
« Find out where your students are already
+ Look on your school’s subreddit to see any discussion related to social media use
« See if student groups have pages on specific platforms
« Student-only Spaces
* GroupMe, Discord, Whatsapp
« Chat-only platform so not realistic for law libraries to convey information
* Examples:
+ LSU sends out a survey to 1Ls about what social media they use
« UBuffalo sends out a survey at the END of the school year to see what students
used
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Other Audiences
*  Members of the Public/Consumers/Customers
* Social media accounts should be easy to navigate to

« If you are creating a page, have a clear name

* Members of the Legal Community

#AALL24 (VUL o

Tracking Engagement

* Meta Business

» Social Media Management apps (HootSuite, Buffer, Fedica)
* In-Person Results
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Mentimeter Poll 3

The world is full of people with differing abilities. What are some
things that could make social media difficult for some people to
use?

Menti.com Code 5636 2559
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Accessibility

* Why?

+ ADA

* § 504 of the Rehabilitation Act e
* How do you make content accessible?

* Make it easy to read

* Make it easy to see

» Make it easy for adaptative technologies
Be inclusive
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Easy to read

» Fonts matter.
+ Sans serif fonts are easier to read & dyslexic friendly.

* Serif fonts create visual clutter R LR
« #lawlibrary vs. #LawLibrary
» Short URLS

* www.law.Isu.edu/library/student-services/group-study-rooms EEEEEEEEEEEESEEEEESESESESSEESSEESSSESsssssssssssEsssEsssEss

* bit.ly/StudyRoomsLSU
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Easy to See

JINGLE &
MINGLE

JINGLE &
MINGLE

all the way to our house

lday party!

way to our house
i holiday party!

#AALL24

Adaptive Technologies

Descriptive Technology
* Closed Captioning
* Alt Text

Screen Readers
Both Macs and Windows
have built-in screen readers.

* NVDA from
https://www.nvaccess.org/
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ALT Text

Auto generated: A building with columns on
the front

Better: A view of the columns on the front of
the Paul M. Hebert Law Center.

Best: The front facade of the LSU Paul M.

' Hebert Law Center. It is a neoclassical
building with six large Corinthian columns and
a triangular pediment under a blue sky.
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nationalparkservice @ « Follow
Katmai National Park & Preserve

e i © When you've

i the email and they reply, "Let's get on a call and discuss this.”
‘The work week can sometimes be a real bear. See photo. Just
remember to take breaks for snacks and naps, and try to avoid
any “reply al” mishaps. Save that for Friday.
While we'e here, what's up with that resting bear face? *Takes off
ranger hat and sits down at desk.® Resting bear face is often a
neutral or relaxed expression that may be misinterpreted by
others as being unfriendly. It could also nintentionally convey a
sense of disinterest, annoyance, or contempt. even when the bear
may ot be feeling that way at all. It's important to note that
resting bear face is not a reflection of a bears true emotions or
personality. Unti it is. If a bear's expression is putting off
‘unapproachable” vibes,it's not really a vibe. It's a signal to back
off. In fact. no matter the bear's expression, don't approach a bear
at all. This has been today's Ranger Talk.

Image: Bear with “resting bear face" at Katmai National Park &
Preserve.

#bear #katmai #restingface #nationalparks #expressyoursel
s
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Limits of Adaptive technolog
ifi ya'lli_ donti quiti deleting® yai
tweets®  afteri i quotei themi makin
< mei_ look: stupidi
The tweet as spoken by VoiceOver:
if clapping hands y’all clapping hands don't clapping hands quit clapping
hands deleting clapping hands ya clapping hands tweets clapping hands
after clapping hands | clapping hands quote clapping hands them
clapping hands makin’ clapping hands me clapping hands look clapping
hands stupid clapping hands

Your interpretation of the emoji and the official description may vary!
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Be inclusive

Beware of flashing lights

* Try to represent the cultures of your
students

* Be respectful of identies
Be mindful of Identity Capitalism
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What we use
&
our favorite tips
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Austin's Tips

» Don't be afraid to have fun with it!
o Social Media is very informal

o Post memes, participate in trends, be funny even
for informational videos

* Helps the library seem like a community centered
place where patrons are welcome
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Brittany's Tips
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Alison's Tips

« Think three weeks ahead
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Questions & Answers

Brittany Morris
bnmorri2@central.uh.edu

. Aimee Self Pittman
apitt16@lsu.edu

Alison Guffey
aguffey3@gsu.edu

B. Austin Waters
bawaters@buffalo.edu

#AALL24 AALL /(munzm

NOWLEDGE NETWORK™



COMPLETE THE
PROGRAM EVALUATION




